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In the business deparfment we instill in our leamers the belief that they are capable of bringing about positive change in our ‘u!mn,
world. We prepare them for adult life in a business environment, building confidence in their understanding of how to freat others BTH 2
fairly whilst becoming resilient citizens in an ever-changing society. We inspire students to have the skills to be able to build their %

own successful business, solving problems, managing resources and reflecting on the impact of all stakeholders in the business. “rria
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